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SERARIEE B’ MSC &Rk
Tesco
MSC Tesco Bay Fishmongers
MCS Tesco Finest
TESCO 2014 SFP Tesco Health
o SSC Tesco Hearty
IFFO Tesco Jack's
Tesco One Stop
MSC Sainsbury's
Sainsbury's 2011 MCS Sainsbury's Be Good To Yourself
e SSC Sainsbury's J. James & Family
ASC Sainsbury's Taste the Difference
Walmart
Walmart Classic Creations
Walmart Equate
Walmart 3:( 2006 MSe Walmart Great Value
BAP Walmart Our Finest
Walmart Sam's Choice
Walmart Spring Valley
Whole Foods Market
MSC Whole Foods Market 365 Everyday Value
1999 MBA Whole Foods Market Deck Hand
BOI Whole Foods Market Pole & Line

Whole Foods Market Whole Catch

BHRIEIR: C. A Roheim &, Nature Sustainability, 2018, Evolution and future of the sustainable seafood market
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B 2011 F£FBREF BT 20X20 TlHFLk R ",
2| 2015 F£ A5 "BRINNTHFLZERITN" , AR “2020
FFUFEME" , R¥EFH Sainsbury’'s P "TI#H4EL
B" ALNElEERES,

Number of MSC oertified prodscts
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Saimsburys  Waitrose MEs il Asda 2
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FEE RTINS 5 NMAENAS:

® fEER&FE
NEBEREANMREEAMNMEEENERER

® R

ARV AIRE, RWABMSMERMROIFEN ™M
@ RIPIFE

BOHE, BURKREDRES
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How many MSC sustainably
sourced fish products does
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(Fit for) The Future

The world’s oceans teeming with life,
and seafood supplies safeguarded
for this and future generations.

Conserve and sustainably use the
oceans, seas and marine resources
for sustainable development

- — e —— ——

Delivering consistent assurance
’t, Assessing and reinforcing governance
. Our
" Sustamabtlltg B Maintaining a robust framework for all stakeholders

Q Plan g
@282 PR : Jg Adapting to emerging issues and new evidence

. [ @) ) 4 A
- N t i

¥y Engaging with and adopting new technologies

Cost effectiveness

#HZE2020%F 6 A, Sainsbury’'s EF MSCERNEEREERHERT 260 1, B FHEFEE
FoEd, ZROETHEHBENTHEUMERNS R, EERXRITAE Ready-to-cook # Ready-to-eat
R LLER K, Ready-to-cook FREEGELIFAES R, KEBHEFTR., fUEMEEER, 4 W
Sainsbury’'s @EEENSREEKERMEEEHE,. My Goodness! REFIBEERLEHERRT, XETR
AMIARKEARBTEENER, BERBEEXRNETRERBETERAEE., MEFE SN Ready-to-
eat RTEEREETR, WAXEREMLMETE T XENNE, XEGEFE=HE. XEX~R, &
FETR, SHEGH. DA BXAE, REESR. BLTRE., 9F 5 FE, Sainsbury's BE R
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FREALR. RITEREHHRENTRNSTAER. FERVTRALARBANEREHEET
mEAE. EFFEARR, REEEARANEEASMMOHEEIR, BT MSC 20 SERERERBEH

FNER, RNRKASEEEREEFRNALRIETIARREIBALRSEN™ R, BNESKERE
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mEEAREX, EXHMARE70/5. 80/5, EE 0 EHEENNAE R, AL, RETELH
BmEraRTUNE—NEAREN RS THNFREA T ALRE.
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