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https://www.lazada.sg/
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https://www.globalwebindex.com/reports/commerce
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https://about.instagram.com/blog/announcements/introducing-instagram-checkout
https://biteable.com/blog/instagram-checkout/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/

INELTRALADRD R A DI B I UHE AFHE L BYFacebook /5 S HTRE £
TERR. XINFTARSIEIIWhatsApp. Facebook Messengerfinstagram
DirectRiGah® S A P ToaEB ARt -

APIUERAXEYSREOA. SEBRZR. HRIERRZSZIE
o Facebook BEWH DT AP EEGREIUNBIE, HEE
MFacebook Messengern#/TEK

_ Sncge Fopea " = Caaght Hacioy R = Bocgh Scopi |
=

mary ey g S i
I

U O
|:-.-H“ m“l‘ “":"" [ — % u

T

Source: Google Shopping

3 Source: Google Shopping is the Largest Growth Opportunity For Most Online Retailers in 2019
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https://searchengineland.com/googles-new-take-on-shopping-goes-live-in-u-s-322891
https://about.fb.com/news/2020/05/introducing-facebook-shops/
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https://www.asiaone.com/digital/shopee-live-launched-let-sellers-and-buyers-interact-realtime-through-app-live-streaming
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https://t1.kakaocdn.net/kakao_biz_common/public/docs/%ED%86%A1%EC%8A%A4%ED%86%A0%EC%96%B4_%ED%86%A1%EB%94%9C%20%EC%86%8C%EA%B0%9C%EC%84%9C(%EC%98%81%EB%AC%B8)_20190607.pdf
https://t1.kakaocdn.net/kakao_biz_common/public/docs/%ED%86%A1%EC%8A%A4%ED%86%A0%EC%96%B4_%ED%86%A1%EB%94%9C%20%EC%86%8C%EA%B0%9C%EC%84%9C(%EC%98%81%EB%AC%B8)_20190607.pdf
https://t1.kakaocdn.net/kakao_biz_common/public/docs/%ED%86%A1%EC%8A%A4%ED%86%A0%EC%96%B4_%ED%86%A1%EB%94%9C%20%EC%86%8C%EA%B0%9C%EC%84%9C(%EC%98%81%EB%AC%B8)_20190607.pdf
https://pulsenews.co.kr/view.php?year=2020&no=25057
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https://business.zalo.me/
https://www.reuters.com/article/us-vietnam-socialmedia/vietnam-wants-50-percent-of-social-media-users-on-domestic-platforms-by-2020-idUSKCN1ND1FM
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https://www.marketingtochina.com/wechat-mini-program-live-streaming-officially-launched/
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https://www.instagram.com/sayobaby/?hl=en
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